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On Enterprise Anti-monopoly Compliance Program and Its Establishing Path
Yu Ling

Abstract: To establish its own anti-monopoly compliance program ( CP) is the basic tool to
enterprises who want to control anti-monopoly legal risks and it highly consistent with the philosophy of
“To prevent is much better than to relief”. An effective GP can help enterprises and its employees to
keep potentially adverse consequences away and take a variety of potential benefits to them either. An
effective CP is inevitable and rational. An effective CP means sticking to the core values of “effective”
embracing the “basic two objectives” and focusing on the “four procedures”. Only by these the
enterprises can detect legal risks evaluate legal risks and can control legal risks.

Keywords: Anti-monopoly Legal Risks; Legal Relief; Compliance Program; Compliance Commitments
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